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INDUSTRYNEWS
Styles for men 
and women
TITANIUM EYEWEAR specialist Charmant has launched its new collection for 2010 for men and women.The women’s collection comprises four new designs with integrated invisible spring hinges for added comfort. The new men’s range has clean, plain and linear detailing inspired by modern architecture to accentuate the masculine feel. 

020 8992 9222
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As the leading professional organisa!on in the UK for
optometrists, with over 10,000 members, the
Associa!on of Optometrists (AOP) takes its
communica!ons very seriously, promo!ng and
facilita!ng the highest standards of prac!se as well as
represen!ng the needs and interests of individual
optometrists and dispensing op!cians. The AOP is the
authorita!ve voice of optometry.

The AOP provides professional advice on commercial, economic,
legal and administra!ve aspects of the profession and industry to
its members and the wider community. The AOP represents and
promotes the interests of its members in Parliament and to
Government and other ins!tu!ons in the UK and European
community. AOP members are some of the most ac!ve and
engaged eye care professionals in the UK and are made up of
principals, assistants, employers and employees in the industry.

The AOP, via Optometry Today (OT), offers many cost effec!ve and
leading adver!sing, sponsorship and marke!ng opportuni!es for
you to communicate with its audience in print and online. This
includes the fortnightly magazine OT, supplements, the website,
optometry.co.uk, and a variety of e-newsle#ers.

OT has the highest circula!on of any op!cal-related journal in the
UK and is sent to all optometrists and dispensing op!cians
registered with the General Op!cal Council (GOC), most of who
prac!se in the UK. OT also goes out to almost 1,000 overseas
subscribers. As an essen!al read, the journal covers the latest
relevant news – poli!cal, clinical, industrial or professional – and
carries features on topics rela!ng to the sector, including a highly
respected clinical sec!on providing CET to its readers who want to
con!nue to prac!se in the UK. OT is the leading UK supplier of
CET to optometrists and dispensing op!cians.

OT’s industry leading website, optometry.co.uk, provides users
with access to all print content and much more online. The free to
access website provides users with a wealth of original content
and informa!on through text, video and audio-based format. 
The site contains regular video programmes covering recent
news, events and features, as well as CET Video modules. The site
presents an unrivalled medium for industry companies to target
their events, products or job vacancies.

Through the OTMedia pla$orms you are reaching the widest
audience possible.

Chief Execu!ve
Associa!on of Optometrists

Some 87% of the profession are AOP members
OT ABC cer!fica!on of circula!on of 19,842

optometry.co.uk
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OT Media pla$orms provide you with a variety of
ways to promote your product or service; adver!se
your vacancies; raise your profile and core values
through sponsorship; and adver!se your events to
our readers.

Whatever your requirement or budget, OTMedia can offer 
you a cost effec!ve and responsive solu!on.

Why adver!se in OT?
• It is the highest circula!on op!cal journal in the UK, 19,842
ABC (Jan 10-Dec 10)

• It keeps readers up-to-date with relevant informa!on be it
poli!cal, clinical, industrial or professional, so you can be sure
that it gets read

• It is a membership benefit tailored to be exactly the kind of
publica!on members of the AOP want to read

• It has highly compe!!ve adver!sement rates, with excellent
discounts for regular adver!sers

The editorial team has a breadth of industry knowledge and 
aims to entertain, inform and educate their readers. 

Key Sta!s!cs*

91% of par!cipants rated the quality of the content in OT
excellent or good
Less than half of par!cipants (48%) receive Op!cian

39% receive no other printed industry related journal
89% knew that OT was the journal of the AOP.

*OT readership survey 2010

OT Media
Platforms
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Advertising

Inserts
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Marketing Options
with OT Media
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Sun safety for children

Mo
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ret
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CÉBÉ HAS launched a new collection of junior sunglasses said to o!er 100% UV protection. The 

range is available from Bushnell Performance Optics and comprises of eight di!erent styles which 

are suitable for ages ranging between one and ten. The prices start from £23.50 RRP.

The sunglasses have optimised optical quality lenses for “distortion-free vision”.  The lightweight 

and impact-resistant polycarbonate lenses are grey for true colour de"nition.

The wrap style frames are designed for maximum protection from the sun, wind and dust. They 

have soft nose pads and comfortable temple tips for a secure "t and are supplied with an elastic 

neck strap and a hard case for added security. 

  0208 391 4700

Partnership 
boost
SEIKO 

OPTICAL 

UK has 

appointed 

Optimed 

as a ‘Best 

Practice 

Partner’, 

which recognises that it offers what 

Seiko believes is the best available 

service in its field.

The collaboration means that 

Seiko ‘Lens Specialists’ will have 

the opportunity to differentiate and 

grow their practices using Optimed’s 

CATIV8online communication 

service and the i-Vue content-driven 

digital signage software.

Captiv8online is Web-based 

3D animation communication 

software that “explains, retains and 

entertains patients”. i-Vue Digital 

Signage Solutions informs patients 

about products and professional 

services.
Optimed director, Dr Trusit 

Dave, is pictured above left being 

congratulated by Seiko Optical 

UK’s commercial manager, Richard 

Hollings, right.

01452 610033

Hoping to clean 
up in the UK
MID-OPTIC has introduced a new 

‘i-clean’ daily contact lens cleaner 

to the UK optical market. 

Manufactured in Switzerland, 

i-clean is an isopropyl alcohol-

based solution, which is suitable 

for the daily cleaning of RGP and 

hydrophilic soft contact lenses.

The aqueous-alcoholic 

surfactant system in i-clean 

removes protein deposits from 

cell membranes adhering to the surface 

of the contact lens.  The product is 

supplied in a 50ml bottle that can be 

used for up to 60 days after opening.

 01332 295001 
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The Olympics of action sports, Xgames, has its own eyewear 

collection, available from Marchon UK. Xgames includes BMX 

biking. Moto-X and snowboarding and the range re!ects the 

attitude and style of the Xgames athlete with sporty colours.

A Flexon nose bridge and spring hinges ensure !exibility 

and endurance. Also  available from Marchon is Nike Teens and 

Juniors. Pictured is Nike Junior NK5556 col 248 - Metal front with 

double laminated acetate temples with spring hinges. Designed 

cues from sneakers, the temples have wa"e tread patterns, and 

the range is available in a range of strong colours.

 Marchon UK 01483 302882 
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Children’s 
      eyewear 

Zoobug, the specialist in children’s eyewear, has released the unisex 

model Spy for kids of 8 to12 years old. O#ering sophisticated grown-

up styling, this model has a distinctive shape, and is available in two 

sizes (44-16 and 47-16). Colour choices include brown, black and 

dark tortoise with metal arms for boys, and a soft pink burgundy or 

lilac for girls. 

Pictured is Butter!yR03 sunglasses model. With a butter!y-shaped 

front, transparent lilac lining and pink tips, this range has embedded 

diamante crystals whilst the shape and size of the frame ensures full 

protection of the delicate  

periocular areas. 

Zoobug 020 7251 8122

Inspired by the Star Wars boy’s brand, international Eyewear’s 

sunglass collection is designed to impress young fans with 

its galactic designs, space colour combinations and 100% UV 

protection. A highlight of the range is Star Wars Republic, which is a 

space-age model featuring a futuristic eye front, that o#ers coverage 

as well as logo branded temples, tips and nose pads. The distinctive 

tips have been cut into the shape of TIE $ghter spacecraft and are 

embedded with Jedi and Republic cogs. Available in ‘galactic gun’ 

with khaki tips and as with the ophthalmic collection this model is 

accompanied by an intergalactic case.

The collection also includes Clone Captain Rex (pictured) which 

features temples in the iconic white and black of the storm troopers 

and Republic, and has a futuristic eye front o#ering superb coverage. 

All models are logo-branded with the signature Star Wars logo on 

the temples and nose pads. The high gloss case features the iconic 

Star Wars logo as well as all of the key characters, which are instantly 

recognisable to children. As with all sunglass models available from 

International Eyewear, Star Wars sunglasses feature optical quality, 

CR39, UV400 lenses and are also suitable for prescription lenses.

International Eyewear 

0121 585 6565

Quincey Eyewear has produced these 

frames for youngsters. A spokesman for the 

company said:  “Protecting children’s eyes 

against accident is equally important to good 

vision and Quincey Eyewear have for many 

years promoted the use of polycarbonate for 

children’s dispensing.  

Now with the expansion of lens styles o#ered in Trivex material, 

the options open to the dispenser are even wider than before. With 

Transitions and polarised versions being available sun protection is also 

well and truly covered.”  Quincey Eyewear 01726 861600
Charmant has introduced a number of new looks to the Esprit 

eyewear collection with a range inspired by !ower power and 

puzzle pieces that have strong colours. The model ET9388- 517 

pictured here is among $ve frames for girls in red, violet, pink and 

purple. Another look, for young wearers of ‘baggy hip-hop pants, 

sneakers and earphones’ comes in four colours, with the frame in 

either orange, black, brown and blue. 

Charmant UK 020 8992 9222.

Polycarbonate promoted 

Playing Xgames with 
sporty eyewear collection

I-spy new range

Looking  
after baby 

Orange Eyewear has developed the Little Wingel collection which is 

designed to achieve the perfect $t on a baby’s face. The lightweight 

frames are available with either curled sides with soft silicon end tips 

or bands. All frames are made from a non-toxic, 100% hypoallergenic 

material and come with a parental fact sheet, o#ering support and 

guidance in helping to choose the right frame to suit a baby’s needs. The 

range is in three di#erent sizes (34, 37 and 40) and is available in four soft 

colour-ways, aimed to be suited for small babies. These include: powder 

blue (pictured), buttercup yellow, baby pink and spearmint green. The 

Little Wingel collection comes with a soft, tactile velour case with a fun 

$nger puppet included with each frame. Orange is also marketing its 

Vulkani and Orange Junior ranges.

Orange Eyewear 0161 773 5555

Space age fun

Flower power 
for Esprit eyewear

dlihC

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

s’’snerd

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

s

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

ye
dlihC

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

aeweyye
snerd

eting childrecotr“Py said:compan

esma. A spokersoungstor yframes ffo

oduced thear has prweyy EQuince

rpetanobracyloP

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

ra
s 

esys e’en
or the an ffo

hese 

detomo

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

20 

W
EA

R
Y

E
C

H
IL

D
R

EN
’S

 E

”.edervell and truly cow

isedransitions and polarT

o the the options open t
w with the expansioNo

.  s dispensing’enchildr

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

ear 01726 861600weyy EQuince

eotvailable sun prersions being ad v

en wider than beffove edispenser ar

ex mivrTed in eryles o##eon of lens st

cared the use of polyomotears pry

e fvear haweyy Evision and Quince

taagainst accident is equally impor
eting childrecotrPy said:  compan

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

0
tion is also ec

ithW. eor
, ialermat

or e ffobonatr
y or manffo

o good ant t
es ys en

baliavaerasemarf

eihcaotdengised

raeweyEegnarO

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

tfftoshtiwsedisdelrucrehtiehtiwelb

T.ecaffas’ybabanot$tcefferepehteve

loclegniWelttiLehtdepolevedsah

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

s pitdnenocilist

t hgiewthgilehT

s ihcihwnoitcel

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

odumant has intrChar

psEroffo
ewolF

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

o thew looks tuced a number of ne

eweyetirp
r ewopre

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

21 

W
EA

R
Y

E
C

H
IL

D
R

EN
’S

 E

it e Espr

rae

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

eweyEegnarO

narOdnainakluV

cniteppupregn$

elloclegniWelttiL

b,)derutcip(eulb

emia,syaw-ruoloc

deerhtnisiegnar

iplehniecnadiug

mocdnalairetam

marfllA.sdnabro

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

55553771610rae

.segnarroinuJeg

asiegnarO.emarfhcaehtiwdedulc

olevelitcat,tfftosahtiwsemocnoitce

aepsdnaknipybab,wolleypucrettu

ehT.seibabllamsroffodetiusebotde

sidna)04dna73,43(sezistnere##eid

tiusotemarfthgirehtesoohcotgni

gnire##eo,teehstcaffalatnerapahtiwem

%001,cixot-nonamorfedamerasem

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

s tignitekramosl

n ufahtiwesacruo

e hT.neergtnimra

r edwop:edulcniese

tfftosruoffonielbaliava

e hT.sdeens’ybabat

d natroppusg

c inegrellaopyh%

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

mant UK 020Char

, b, blackeither orange
phoners and earsneak

, . Another lookplepur

e is amoned herturpic

vpuzzle pieces that ha
tion wiear collecweye

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

0 8992 9222.
. wn and blueobr

, with theour colours comes in ffo’’nes

-hobaggy hip‘ers of earoung wor y ffo

, violet,edls in riror ge frames ffong $v

T938he model ET. ong colourse strv

ewer powy !oed bith a range inspir

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

C
13

/0
8/

10
  

e frame in 
, op pants

, pink and 
88- 517 
er and 

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

y

eweyEegnarO

trops
niyalP

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

l

55553771610rae

locraeweyey
tiwsemagXgn

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

noitcel
h t

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

 

       

 

 

  

  

  
  

  

 
 

         

           

           

          

          

             

               

          

         

            

          

    

    

  

 
  

n

Mod-ern classic  returns

30
/0

7/
10

  I
N

D
U

ST
RY

 N
EW

S

23

RODENSTOCK LAUNCHED its !rst collection of luxury 
spectacles and sunglasses from Alfred Dunhill at an 
exclusive event in London’s Mayfair earlier this month. 
The nine ophthalmic frames and nine sunglasses for men 
were launched under the dunhill London brand at the 
company’s "agship London HQ at the historic Bourdon 
House, formerly the Duke of Westminster’s residence in 
the capital.

The new eyewear collection “for true gentlemen” is divided into three ranges, Casual, Classic 

and Sport. The range was launched to around 80 guests, including the national fashion and 

optical press, plus international customers who had "own in specially. Tennis star Boris Becker,  

the face of Rodenstock’s Wimbledon sunglasses, mingled with the guests.

Welcoming the new collaboration, CEO of Alfred Dunhill, Christopher Colfer and Rodenstock 

CEO, Dr Olaf Gottgens, both highlighted the synergy of the two companies owing to their 

combined history of 240 years experience in trading and their dedication to creating luxury 

products.
Rodenstock later said that it was the only brand that delivers “spectacles from a single source” 

as a complete provider of frames and lenses to more than 80 countries. The company invented 

the !rst individual progressive lens, Impression, celebrating its 10th anniversary this year, and has 

several hundred patents. The brand has won over 50 industry and design awards and also works 

with high pro!le licences including Porsche Design. 
  01474 531103                                                    

THE NEW sun campaign from Zeiss enables opticians to help their patients 

!nd out which type of sunglass lens they personally identify with, 
and in turn guide them to the ideal sunglass solution for 

them. 
The campaign features eye-catching promotions, 

window displays and supporting PR. The Zeiss show 
card incorporates a rotating wheel that visually aligns 
the various sunglass types with patient preferences for a 

quick, simple, face-to face demonstration of the available 
precision sunglass lenses. The “what sunglass lens type are you?” interactive 

on-screen test is a more involving exercise that discovers 
the patient’s sunglass lens type based on a series of 

lifestyle questions, presenting the solution at the end. 
Co-ordinating this with detailed customer "yers and 

complimentary show cards is said to produce “a "uid and 
informative sales process” that allows the customer to make a 

con!dent decision on the right sunglass solution for them. 

  01438 740823

A !rst for Rodenstock

AN ICONIC name from Britain’s 1960’s youth-culture, Lambretta has launched a new frame range, aimed at fashion conscious young men.The collection of 14 styles by The Optoplast Actman Eyewear Company pays homage to the brand’s Mod heritage. The Lambretta marquee features proudly on the frames.Utilising an urban palette, the frames are available in a choice of colours and each one also comes complete with a set of stylish Lambretta accessories.Design director of The Optoplast Actman Eyewear Company, Janice Mico, said: “We’re delighted to be expanding Lambretta Eyewear. It’s a brand which has seen a great resurgence in recent years. The frames have been uniquely designed by our dedicated in-house team based in Surrey who’ve put together a very special collection.” POS includes showcards, a frames stand and a large window banner. 0151 526 2626

Shining new campaign on the patient
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Display Magazine 
Advertising
Opportunities
Display
Standard Posi!ons
Full Page £2,866
Half Page £1,816
Third Page £1,491
Quarter Page £1,097

Special Posi!ons
Outside Back Cover £3,858
Inside Front Double Page Spread £7,166
Double Page Spread £5,160
Inside Back Cover £3,307

All advert text must be a minimum of 8 point in
size. All Advertorials must have 'Adver!sement
feature' wri#en at the top of the page (minimum
12 point) .

Inserts, belly bands and other crea!ve
opportuni!es are available. For more informa!on
on op!ons and rates, call Vanya Palczewski – 
020 7878 2347 vanya.palczewski@tenalps.com

Sponsorship
Many more
opportuni!es are
available via
sponsorship for 
a number of OT
Media and AOP
products. These
include events,
conferences, 
web pages, 
e-newsle#ers 
and members’
handbooks.
For more
informa!on, call Sunil Singh –
020 7878 2327 sunil.singh@tenalps.com

All rates exclude VAT at the current rate and are eligible for 10% agency commission to
recognised agencies. All bookings are made and accepted subject to our standard Terms
and Condi!ons. Terms and Condi!ons are available on www.tenalpsmedia.com/terms
*ABC cer!fied figure 2010 **Figure from Google analy!cs showing the average number 
of users who were using the site in 2010

optometry.co.uk
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Job Advertising
Opportunities
OT Jobs, catering for all your recruitment needs. If you
are looking to recruit or find a new job in the op!cal
sector then look no further. Our media pla$orms offer
everything you will need to find that perfect candidate
or job.

Why adver!se your job vacancy with OT?
• OT is mailed to 19,842* eye care professionals every fortnight

• Optometry.co.uk has on average 18,000** users per month

• Online Job page or main homepage placement under
‘Featured jobs’

• ‘Job of the month’ posi!on availability

• Geographical map posi!oning

• Employer profile lis!ng

• Placement on a Job e-newsle#er

• Employer CV search

• Company logo inclusion

• Job descrip!on and workplace photo inclusion

• Ability to change content as and when required

OT Job Costs (minimum size is 6x1 scc)

Magazine adver!sing £33.60 per single column 
cen!metre (scc) 

Upgrade to include £100.00 for 1 month
online Job lis!ng 

OT online only Job lis!ng £250.00 per month

Addi!onal Job lis!ng £40.00 per job per month
(booked at the same !me) 

Featured Job lis!ng £500.00 per month

CV database access £400.00 per month 
(min order 3 months)

Employer profile lis!ng £200.00 per month

Column Widths:
1. 29mm 4. 123mm

2. 60mm 5. 155mm

3. 92mm 6. 186mm

All advert text must be a minimum of 8 point in size.
All rates exclude VAT at the current rate and are eligible for 10% agency commission to
recognised agencies. All bookings are made and accepted subject to our standard Terms and
Condi!ons. Terms and Condi!ons are available on www.tenalpsmedia.com/terms
*ABC cer!fied figure 2010 **Figure from Google analy!cs showing the average number 
of users who were using the site in 2010

CLICK HERE to place your advert or call 
Haley Willmo" on 020 7878 2313

optometry.co.uk/jobs
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Marketplace
Advertising
Opportunities
OTMarketplace is the new directory for the op!cal
industry both in print and online. OT is the simplest
and most cost-effec!ve means of reaching the UK
optometry community. 

Via optometry.co.uk our crea!ve team can produce a
streamlined, targeted campaign to fit your needs.

Why adver!se your product with OT?
• Optometry.co.uk has on average 18,000* users per month and
40,000 page impressions

• By adver!sing in print you will reach 19,842** eye care
professionals every fortnight via the OT journal

• Compliment your print advert by uploading your product/s for
FREE on our online Marketplace page and for a small annual fee
you can have your lis!ng enhanced to include product
catalogues and a logo.

Marketplace Costs (minimum size is 6x1 scc)

Magazine adver!sing £25.00 per single 
column cen!metre (scc)

Upgrade to include £10.00 for 1 month  
enhanced lis!ng online £75.00 for 12 months

OT online only basic lis!ng Free

OT online only enhanced lis!ng £20.00 per month 
or for 12 months £100.00 

Employer profile lis!ng £200.00 per month

Column Widths:
1. 35mm 4. 150mm

2. 73mm 5. 186mm

3. 110mm 

All advert text must be a minimum of 8 point in size.

CLICK HERE to place your advert or call 
Haley Willmo" on 020 7878 2313

optometry.co.uk/marketplace

All rates exclude VAT at the current rate and are eligible for 10% agency commission to
recognised agencies. All bookings are made and accepted subject to our standard Terms
and Condi!ons. Terms and Condi!ons are available on www.tenalpsmedia.com/terms
*ABC cer!fied figure 2010 **Figure from Google analy!cs showing the average number 
of users who were using the site in 2010
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More Opportunities Online
Banner Adver!sing
There are banner opportuni!es available throughout the OT

website which can be used to communicate a product or brand

message and link to a company website.

Cost: £1,200 per month

Skyscraper Adver!sing
The OT skyscraper posi!on offers a unique crea!ve opportunity

and is a prime posi!on on our Marketplace or Jobs landing

pages.

Cost: £1,400 per month

MPU Adver!sing
MPU space is one of our most popular posi!ons as they sit

within the site content rather than around the edge.

Cost: £1,800 per month

Technical Data

Banner 
technical data
• 468 x 60 pixels 

• Gif, jpeg, SWF or rich
media

• Max file size 15k

• Ad can be animated

MPU technical data
• 250 x 250 pixels

• Gif, jpeg, SWF or rich
media

• Max file size 15k

• Ad can be animated

Skyscraper
technical data
• 120 x 600 pixels

• Gif, jpeg, SWF or
rich

• Max file size 30k

• Ad can be
animated

Please call the team to place your advert or to find out more: 
Display Adver!sing call Vanya Palzewski on 020 7878 2313; Marketplace or Jobs adver!sing call Haley Willmo"
on 020 7878 2313; Sponsorship or CET opportuni!es call Sunil Singh on 020 7878 2327.

All rates exclude VAT at the current rate and are eligible for 10% agency commission to recognised agencies. All bookings are made and accepted subject to our standard Terms and
Condi!ons. Terms and Condi!ons are available on www.tenalpsmedia.com/terms *ABC cer!fied figure 2010 **Figure from Google analy!cs showing the average number of users 
who were using the site in 2010

Page Bu"on Adver!sing
Page bu#ons are ideal for those with smaller marke!ng budgets 

but with good crea!ves these ads can make a big impact, 

especially on the Marketplace and Jobs pages.

Cost: £1,000 per month

Pre-roll Including Video Produc!on
10 second pre-roll + end credit or inters!!al £700.00 per video

Each addi!onal video (booked at the same !me) £100.00 per 

month.

Pre-roll and Own Video Supplied
10 second pre-roll + end credit or inters!!al £400.00 per video

Each addi!onal video (booked at the same !me) £100.00 

per month.

optometry.co.uk
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Technical Data
Full Page

Trim 297 x 210mm

Bleed 303mm x 216mm

Type Area 280 x 186mm

Double Page Spread

Trim 297 x 420mm

Bleed 303 x 426mm

(allow 20mm in 
central gu#er)

Type Area 280 x 372mm

Half Page

Ver!cal 280 x 90mm

Horizontal 130 x 186mm

Third Page

Ver!cal 280 x 60mm

Horizontal 83 x 186mm

Quarter Page

Ver!cal 130 x 90mm

Horizontal 65 x 186mm

Magazine and Online Adver!sing
Vanya Palczewski – 020 7878 2347
vanya.palczewski@tenalps.com

Jobs and Marketplace
Haley Willmo# – 020 7878 2313
haley.willmo#@tenalps.com

Sponsorship and CET
Sunil Singh – 020 7878 2327
sunil.singh@tenalps.com

Ten Alps Media
ONE New Oxford Street
High Holborn
London
WC1A 1NU

All rates exclude VAT at the current rate and are eligible for 10% agency commission to
recognised agencies. All bookings are made and accepted subject to our standard Terms
and Condi!ons. Terms and Condi!ons are available on www.tenalpsmedia.com/terms
*ABC cer!fied figure 2010 **Figure from Google analy!cs showing the average number 
of users who were using the site in 2010

optometry.co.uk
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