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OPTOMETRY TODAY (OT)

The journal and associated website of the Association of Optometrists (AOP)
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OT JOURNAL

As the official journal of the AOP and a trusted source for readers at every point in
their career, OT fuses highly rated, continuing professional development articles
with in-depth science and business features, news and comment.

AOP MEMBERS’ RELATIONSHIP WITH OT:

94% o

in print as 'Excellent or good'

92% csor

as an 'Important or
very important’ part of
their AOP membership package
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76%

said they spent ‘30 minutes or
more reading each edition’

SOURCE: OT READER SURVEY (2021)
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OT JOURNAL
COVERS RATE CARD o

THE WIDEST
RANGE BY FAR:

We have a number of creative solutions such as commercial content, roll folds,
belly bands and tip-ons are available to clients keen to gain maximum impact

DISPLAY

Bound-ininsert £10,000

Double page spread: £7,500

Advertorial: £4,800

Full page: £4,000 st et g
Half page: £2,500
Third page: £2,000

Quarter page: £1,500

Inserts (max size A4): £275 per thousand*

*(based oninsert weighing up to 10g)
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False front cover: £15,000 71110
Roll fold covers: £12,000 .
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Inside front cover: £4’500 have seen a patient in the last three months
. who required vision correction but took no
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Advertising on Paperwrap: £4,000
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OT MARKETPLACE

RATE CARD

Marketplace is the go-to section for products and services

in optometry.

MARKETPLACE
Full page: £4,000
Half page: £2,000
Quarter page: £1,250
Eighth page: £750
Sixteenth page: £400

For further details, contact: Jamie Dawson 020 37717201 jamie.dawson@thinkpublishing.co.uk




OT JOBS RATE CARD

By advertising your vacancy through OT channels, you are benefitting from
exposure to the largest membership body operating in the UK optical sector
and an audience dedicated to career progression. Feedback suggests the
most successful campaigns are run crossplatform.

use OT when searching
for anew jobsrole.

OT RECRUITMENT ONLINE

Housed within the OT website, the recruitment areais the only jobs
platform endorsed by the users’ membership body, the AOP.

We are one of the largest eye hospitals (tertiary referral centres) in the UK and
Optometry Today has helped me to advertise and recruit candidates of very
high calibre in to our hospital and specialist optometrist posts over the last
3-5 years. It takes considerable time and effort to secure additional funding
for new NHS posts and it is crucial that a wide pool of highly qualified and
clinically skilled Optometrists across the UK can be reached. I would highly
recommend Optometry Today.

Dr Waheeda lllahi, head of optometry services, Birmingham & Midland Eye Centre

Featured job listing: £900 Leaderboard placement: £1,500
e Standard jobs listing: £650 Billboard placement: £1,500
Job of the week £1,250

Includes featured job listing on the jobs board and a job of the week post on the weekly e-newsletter

Job of the month £1,650

—e——
including featured job listing on all four e-newsletters sent in that month

OT's job alerts allow users to sign up to daily or weekly emails alerting them
when a new job becomes available that matches their set criteria.

For further details, contact: Jamie Dawson 020 37717201 jamie.dawson@thinkpublishing.co.uk



OT JOBS RATE CARD

By advertising your vacancy through OT channels, you are benefitting from
exposure to the largest membership body operating in the UK optical sector
and an audience dedicated to career progression. Feedback suggests the
most successful campaigns are run crossplatform.

OT JOURNAL - JOBS SECTION

The journal runs a popular bi-monthly jobs section.
Not only does the section attract active jobseekers,
but also casual browsers and those interested in
careers advice, which precedes the section.

Full page: £4,000
Half page: £2,500
Quarter page: £1,500
Eighth page: £800

For further details, contact: Jamie Dawson 020 37717201 jamie.dawson@thinkpublishing.co.uk




SPONSORSHIP
AND SUPPLEMENTS

Our readers look to OT supplements for trusted independent advice on key topics in the optical
sector. Firmly establish your company as a leading brand through supplement sponsorship.
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SPONSORSHIP
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Become a CPD sponsor, with the optionto own a
particular topic or be seen as a market leading
expert through exclusive series sponsorship.

£POA

Sponsored by:

Alcon

SEE BRILLIANTLY

We have sponsorship opportunities
across all CPD content produced by OT.

These include: CPD articles, CPD videos
and Clinical Interpretation.

© Dr Adel Ebraheem MD, MS, 00

Introduction

Ocular ischaemic syndrome

This short article outlines the key features of ocular ischaemic syndrome (0IS),
which is an uncommon but serious disorder that can be vision- or life-threatening.
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DISPENSING OPTICIANS AND
CONTACT LENS OPTICIANS

EXAMS CLOSE: & MAY 2024

therapies for dry eye dis®

66 Assessing and managing digital eye stra
clinical practice

53 The case for measuring blood
pressure in the community

occurs more commonly unilaterally
with around 20% o cases showing

bilateral Ol *The WHAT YOU NEED TO KNOW
severity of OIS depends on the degree of

carotid artery occlusion, the presence c-107185

branches, the left and right posterior
cerebral arteries (PCA). The

05 s e e

. anterior circulation created by the
CPD he circle of Willis

Ll (seeFigure ).

o beableto
identify the signs and
symptoms of ocular
ischaemic syndrome to

¥ :
collateral blood circulation may act
as a barrier to developing OIS even

in the case of complete occlusion of

Retinal blood supply
‘The ophthalmic artery (OA) is the first

We have a range of bespoke partnership
opportunities to suit all.

40,368

CPD taken across 2023

‘Transient visual loss (TVL) or amaurosis
fugax (AF) can be either monocular
orbinocular, Transient loss of vision
isa relatively common symptom
that patients can present with to
the ophthalmology or optometry
practice. Sometimes it is challenging to
differentiate between ocular ischaentic
syndrome (OIS), central retinal
vein occlusion (CRVO) or diabetic
retinopathy. The underlying cause can
be sight- and/or life-threatening, so it is
important to confirm the diagnosis and
aetiology through a systematic approach
toinvestigation.

ircle of Willis
The circle of Willis surrounds the stalk

carotid and vertebrobasilar systems,
which feed blood to the forebrain and
hindbrain. The anterior cerebral artery
(ACA) and middle cerebral artery
(MCA), which are the two primary
branches of each o the right and left
internal carotid arteries (ICAS), enter
the cranial cavity and start to construct
the circle of Willis. Following its union,
the anterior communicating (ACOM)
artery allows blood to travel between
the ACAS. The posterior circulation

is created by the basilar artery (BA),
which is generated posteriorly by the
left e rteries, and its

MIDDLE
CEREBRAL
ARTERY

1
The circle
of Wills

quide patient management

theICA. Although giant cell arteritis,
© Dispensing opticians will

major branch of the ICA and enters
Eisenmenger syndrome, and other

the orbit within the optic nerve’s dural

PONTINE
ARTERIES

INTERNAL
CAROTID
ARTERY

ANTERIOR
CEREBRAL sheath, travelling
ARTERY beneath and to the side of the nerve. potential aetiologies, atherosclerosi: symptoms of ocular
ischaemic syndrome.

SUPERIOR
CEREBELLAR

OPHTHALMIC
ARTERY

ANTERIOR
CHOROIDAL
ARTERY

POSTERIOR
CEREBRAL
ARTERY

50 wiw.optometry.co.uk OT February/March 2024

‘The central retinal artery (CRA),
‘which is one of the OA branches, enters
the meningeal sheath 10-12 mm behind

the most frequent one.

Clinical manifestation of 0IS

the globe. The CRA enters

OIS may b

with
#Vision loss is the

OIS and can range

these then split temporal
branches. The short posterior ciliary
the 04,

from 6/12 to counting fingers. Around
15%of of transient

‘which originate as one, two, or three
branches that develop into 10 to 20
branches. They establish the vascular

vision loss that lasts for a few seconds

or minutes. Visual fields can vary from

normal to different forms of impairment
I defect

“0IS IS
CHARACTERISED

BY DOT HAEMORRHAGES
AND MICROANEURYSMS
IN THE MID-PERIPHERY,
BUT IN CRVO,
HAEMORRHAGES

ARE FLAME-SHAPED"”

Ocular ischaemic syndrome (0IS)

5 ight

AR &

chamber reaction. The IOP can be low,
normal or high.¢

loss can be caused by conditions that

constricted arteries, tortuous veins
isation of the optic

either raise
on the retina or lower the perfusion
pressure, which shows that the ocular

disc, retina, or both, are common
retinal abnormalities. The retinal

circulation s not tokeep
the ocular blood ; this ha located in
been shown afte retina.

light, posture adjustment, or mealtime.
Fewer than 50% of patients present
with eye pain,* which may be due toa
rise in intraocular pressure (10P) or due
i ocular pain

Differential diagnosis
Itisimportant to differentiate between
OIS, diabetic retinopathy (DR) and

in occl (CRVO).

is characteristically dull in nature and
constant over the face, orbit or temple.

OIS is an uncommon,
condition that is caused by severe
carotid occlusive diseases. The elderly

than

The pain the
patient stands upright, while lying down
lessens the discomfort.

‘The retinal veins in OIS are dilated
but not tortuous; however, in DR, the
veins are typically dilated and beaded,
and in CRVO, they are dilated and
tortuous. OIS is characterised by dot

include iris

male population is
women due to the higher incidence of

‘neovascularisation in 75% of cases
and 20% of pati t

in the mid-periphery, butin
CRVO,

inmen. OIS

February/March 2024 OT wuw.optometry.co.uk 51

For further details, contact: Jamie Dawson 020 37717201 jamie.dawson@thinkpublishing.co.uk




OT ONLINE

With the global climate as it is, staying informed has never been so important
for our members. The OT website provides its audience with fresh content :
on a daily basis. It provides the opportunity to run interactive advertisements : ool
whilst allowing you to monitor the performance of every creative within : ‘ S ;
each campaign. Working alongside the journal, the OT website will offer lead :

generation through branding and content-led solutions, driving the audience 5 ‘ 2% otk el

directly back to your website. § : . :“:f

69.728

Average page views per month |_ EA D E R BOA RD
............................................... P LAC E M E N T

Advertise on homepage

with aleaderboard
placement that sits at e oo L D)
, the top of the page : e it onat

unigue users per month
............................................................. ! R

Eyelid lesions: part three & Eyelid lesions: Eyelid lesions: part one &

Litntathe
VISION MATTERS
PODCAST

Most read

CONTENT | T i
Native content will appear on the OT website. M PU PLACEM ENT .......

It is featured on the homepage and will

remain on the website indefinitely. Coverage . .

is supported through Facebook and Twitter* \Lllv?tehaan‘&r;gjglng creative
promotion. You have the opportunity to

embed video within the content.

*Facebook 29,000 followers, Twitter: 22,500 followers (2023)

For further details, contact: Jamie Dawson 020 37717201 jamie.dawson@thinkpublishing.co.uk



OT ONLINE RATE CARD

Native content:
Homepage leaderboard:
Homepage MPU:
Sector leaderboard:
Sector MPU:

NATIVE
CONTENT

£4,000
£1,750
£1,500
£2,500
£2,000

© aorwebsks | Mpaor | Siogin | suoscrie

Essilor Stellest lenses slow down myopia
progression by 67 %, Essilor says

myopia progression by 67% on average, compared to single vision lanses, when

hat time of year again, with d extra shiny shoes,
children all u But have p:
check their children's spectacles are up to date?

rate, but

50, half the population of the
lion people will be highly myopic.

doyour
myopic ve

But

how does it work?

which brings 2 good

visual
Target (HALT) Technology, St

'

More from Essilor

L EADERBOARD

- PLACEMENT

Advertise on homepage with
aleaderboard placement that

sits at the top of the page

MPU PLACEMENT

Use an engaging creative with a

8-10/11 Hong Kong Convention and Exhibition Centre

1-17/11 h (O
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CPD and education ~  Science and vision Industry Professional support « Lifein practice v Jobs v Morev = Q

OT» Industry » Charity > Westminster event celebrates leaders with sight loss

Westminster event celebrates leaders with
sight loss

The Vis-Ability event was hosted by Keith Valentine, CEO of Fight for Sight/Vision
Foundation, and Marsha de Cordova MP

© 2minread

More Charity articles

Rall station ticket office closure plan

RNIB calls for nvestment in vision
abi os

ehabilitation service

Campaign urges heaith care sector
to "See Cancer Differently’

Leaders with visual impairments and sight loss were celebrated at an event in

Westminster.

The Vis-Ability event, held on Thursday 26 October, celebrated the growing

representation of leaders with visual impairments and acknowledged their growing
influence and impact across society.

Lucy Millr

03 November 2023
It was hosted by Marsha de Cordova, MP for Battersea (pictured), and Keith Valentine,
CEO of Fight For Sight/Vision Foundation.

‘MPU'’ or "half page'special creative
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Drawing inspiration from bats to navigate with : TS
sound MULIFOEAL FOR ASTIGHATISM

New smart glasses help those with sight loss ‘see’ by assigning objects specific sounds

BAUSCH + LOMB.
ULTRA

More Technology
articles

T explores: micro-surgical robots
for retinal therapies.

Eye health projects receive share of
£13 million Al investment

Researchers from the University of Technology Sydney have drawn inspiration from the
way bats navigate the world to assist those with sight loss.

Describing their technology in PLOS One, the scientists share that the smart glasses
help wearers identify objects by emitting specific sounds when an object enters the field

of view.

In a study of 14 participants who either had impaired vision or were wearing  blindfold,
the researchers found that the participants were able to use the smart glasses to
recognise and reach for objects.

o Basim i s dhlo aston it

SECTOR

» MPU or leaderboard advertising by sector
» Advertise on specific sections of the website

» Sectorsinclude: » Science & Vision » Industry
» Professional support » Lifein Practice

Your advert will appear on the landing page, listing pages

and within each related story published that month.

For further details, contact: Jamie Dawson 020 37717201 jamie.dawson@thinkpublishing.co.uk



OT E-NEWSLETTER
RATE CARD

Sent every Thursday, the weekly OT e-newsletter has become a vital method
of staying up to date with industry news in a time where each week brings new
developments.

A perfect platform for both branding and direct response campaigns, email
marketing has proven to be a key growth area for advertisers. E-newsletter
sponsorship gives you the opportunity to run advert and logo branding, linking to
a URL of your choosing.

Content slots are also available on the e-newsletter which if clicked on will link to
the online content of your choosing.

Drive traffic directly through to a web page of your choice, ensuring engagement

with your product or service. Advertising in the OT e-newsletteris an excellent
choice for branding and/ or tactical campaigns.

OVER

14,700 recipients

AOP members and OT subscribers

42% AVERAGE OPEN RATE

ON AVERAGE FOR 2023

oT

SNAPSHOT

A curated look at the week in optics

Our top stories this week

Ultra-responsive Gen S
lens launched at
Transitions Academy

The Gen S is ultra-responsive to light and
will utilise HD vision and a newly
revamped colour palette to revolutionise
the lens category, Transitions said

Read more

GOC consultation on
revised Standards of
Practice opens

Steve Brooker, GOC director of regulatory
strategy, highlighted the importance of
the consultation to ensure the proposed
changes are clear, proportionate, and
reflect the current context

Read more

Elsewhere in optics...

What it is like being
Council

on AOP

OT speaks to four AOP Councillors who
will stand down from their positions this
year about their highlights on Council and

why they would encourage optometrists

to put themselves forward

Read more

Postcard from...
Vietnam

Optometrist Fiona

Patients with
ocular syphilis
misdiagnosed with

CPD: the
home stretch

OT explores the
remaining steps
practitioners need
to take in the final
year of the CPD
cycle - including
insight on a new
reflective exercise

Read more

Eyes on
100% Optical

As schedules are
finalised and bags
are packed ahead
of the 10th edition
of 100% Optical,
OT heard the latest
on the education
programme,
exhibitor list, and
upcoming launches

Read more

Scientists explore
the potential of
tree bark in

on her role
working as a lecturer at

Hanoi Medical University -
and the possibilities at the
heart of a new profession

Read more

Clinicians have described

two separate cases where  Hydroq

the symptoms of ocular

syphilis were initially bark of

diagnosed as macular

disorders

Read more

Pr 9
lens infection

uinine, an organic

compound found in the

some trees, could

be used as a disinfectant

for contact lenses

Read more

For further details, contact: Jamie Dawson 020 37717201 jamie.dawson@thinkpublishing.co.uk
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£6,000



WEBINARS

Running a webinar is your chance to inform
the conversation around the biggest issues
within the optical sector. We worked with a
number of companiesin 2023 to help them
reach their target audience.

These included a range of one off webinars,
as well as those that formed part of our
specialised webinar days around specific
subjects, such as myopia and OCT.

Average of 799 registrations

per webinar

Average of 527 attendees

per webinar

VIDEOS

Work with OT to produce a high impacting video campaign,
discussing hot-topics within the industry.

This platform will offer you:

» Positioning as a thought-leader in your field

» An opportunity to showcase your products/services

» The chance to put forward a case study

» Exposure across OT's website and social media channels

This can be promotional or a case study video around a certain product
to recruitment campaigns for your company.

ROUNDTABLES

A panel of KOLs or persons of your choosing will meet to develop a
consensus on the best practice relating to your product/equipment,
with a view to publication.

PODCASTS

Become a sponsor of our The OT Podcast which focuses on
supporting the profession by addressing key topics that reflect
members' professional interests and needs.

Pricing available on request

For further details, contact: Jamie Dawson 020 37717201 jamie.dawson@thinkpublishing.co.uk



Optometry Today
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For further details, contact Jamie Dawson on 020 37717201
or email at jamie.dawson@thinkpublishing.co.uk
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Advertisement
1P and me

Sore and swollen eyes after
T false eyelash appointment

OT presents a clinical scenario to three of its
resident IP optometrists. Here, a woman
presenting with a potential allergic reaction to

A false eyelashes ahead of her daughter’s wedding
© 6 min read

Listen to the
VISION MATTERS
PODCAST
AND EARN 1CPD POINT

S Westminster event celebrates
Bl | leaders with sight loss

The Vis-Ability event was hosted by Keith optometry
Valentine, CEO of Fight for Sight/Vision

UK pilot o




